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• Interviewing is a 

fundamental 

methodology for both 

quantitative and 

qualitative social 

research and 

evaluation 

• Interviews are 

conversations between an 

investigator (interviewer) 

and a respondent 

(‘interviewees’, 

‘informants’ or ‘sources’) 

in which questions are 

asked in order to obtain 

information.  

 

What is Interview? 

2 

In
te

rv
ie

w
s 

&
 F

o
cu

s 
G

ro
u

p
 

D
is

cu
ss

io
n

s 



Types of  Qualitative Interviews 

• In-Depth Interview (IDI) 

 

•  Key Informant Interview (KII) 
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• Involves  conducting intensive individual interviews with a 

small number of respondents to explore their 

perspectives on a particular idea, issue program or 

situation 
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In-depth interviews 



• In-depth interviews are excellent tools to use in planning 

and evaluating Extension programs because they use an 

open-ended, discovery-oriented method, which allows the 

interviewer to deeply explore the respondent’s feelings 

and perspectives on a subject. 

 

• It can be used for a variety of purposes; 

needs assessment,  program refinement,  issue 

identification, and strategic planning.  

 



KEY INFORMANT INTERVIEWS (KII) 

–  Face-to-face encounters between researcher and 

respondents (one to one ) directed towards 

understanding issues regarding a topic with which 

interviewees have first-hand knowledge and expertise. 

 

– Interview with an individual who has special 

knowledge/information relating to the research or 

issue 

 



• The purpose of key informant interviews is to collect 

information from a wide range of people—including 

community leaders, professionals, or residents—who 

have first hand knowledge about the community. 

 



Who are key informants?  

• Key informants are insiders with 

special knowledge, status, or 

communication skills, who are 

willing to share what they know 

with the researcher e.g 

community leaders, professionals, 

or residents 
• (Gilchrist 1992)  



The key characteristics of in-depth 
interviews: 

• Open-ended Questions: 

-Questions need to be worded so that respondents 

expound on the topic, not just answer “yes” or “no.”  

 

- Many open-ended questions begin with “why” or 

“how,” which gives respondents freedom to answer the 

questions using their own words. 

 9 

In
te

rv
ie

w
s 

&
 F

o
cu

s 
G

ro
u

p
 

D
is

cu
ss

io
n

s 



• Key informants should be selected for their specialized 

knowledge and unique perspectives on a topic. Planners should 

take care to select informants with various points of view. 

 

• First, identify the groups and organizations from which key 

informants should be drawn—for example, host government 

agencies, project implementing agencies, contractors, 

beneficiaries at community level 

• Second, select a few people from each category after consulting 

with people familiar with the groups under consideration 



• Semi-structured Format: 

• It is important to pre-plan the key questions, the 

interview should also be conversational, with questions 

flowing from previous responses when possible. 

 

• e.g. - if an interviewee remarks that “our community is 

preparing for the annual,” an appropriate response would 

be, “How do you feel about participating in the festival?” 
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• Seek Understanding and Interpretation: 

• It is important to use active listening skills to reflect 

upon what the speaker is saying.  

 

• Interviewer should try to interpret what is being said 

and should seek clarity and understanding throughout 

the interview. 
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• Recording Responses 

• The responses are typically :audio-recorded and 

complemented with written notes (i.e., field notes) by the 

interviewer.  

• Written notes include observations of both verbal and 

non-verbal behaviors as they occur, and immediate 

personal reflections about the interview. 
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Skills and Attributes of the Interviewer   



Skills and Attributes of the Interviewer 

• A skilled qualitative interviewer should be: 

• Open-minded: Judgment or criticism can act as barriers to 

communication, it is important to maintain openness 

during the interview process.  

 

• If interviewees perceive that they are being judged or 

evaluated, then they are less likely to openly share their 

opinions. Any conclusions that need to be made can be written 

in a journal after the interview is over. 



• Flexible and responsive: Human interactions are complex 

and people’s responses to questions are rarely 

predictable, so good interviewers can think on their feet, 

respond to challenges, and make sure that the core 

purpose is being served. 

 

• Patient: Allow the respondent to speak freely and open up 

at a pace that is personally comfortable. 

 

• A good listener: A good listener is one who listens actively. 



• Observant: Good interviewers are observant, picking up 

subtle cues such as facial expressions, body language, and 

tone of voice. 

• Paraphrasing: 

• Paraphrasing what the speaker is saying to confirm to the 

speaker that the listener is actually listening and that the 

message conveyed is the message received.  

• Paraphrasing also has the added benefit of forcing a 

speaker to focus wholly on the conversation, thus limiting 

distractions. 

 



• Reflecting back to the speaker the emotions inherent in 

the message. By paying attention to tone and emotional 

content, the interviewer can gain a greater 

understanding of the messages being delivered. 

 



• Examples of questions that help to structure the 
interview: 

 

• Introductory questions - ‘Can you tell me about … ?’ 

• Clarifying questions  

• Follow-up questions - ‘What happened then?’;  

You could also nod or say ‘mmmm’ to encourage the 
person to continue. 

• Probing questions - ‘Could you tell me a bit more 
about that?’; ‘Can you give me an example?’; ‘Can 
you say more about …? 



• thematizing,  

• designing,  

• interviewing,  

• transcribing,  

• analyzing,  

• verifying, and  

• reporting. 
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Stages of conducting in-depth 

interviews:  



 

• Thematizing: it is important to clarify the purpose of the 
interviews.  

• It involves taking decision on what the interview will be 
used for and what information is needed 

 

 

• Designing:  design a way to elicit this information through 
the interview process. 

 



• Interviewing: it is important to make introductions, 

explain the purpose of the study, take permission where 

necessary, and put the respondent at ease.  

 

 

• Transcribing: Transcribing involves creating a verbatim 

text of each interview by writing out each question and 

response using the audio recording.  

 



• Analyzing: It involves re-reading the interview transcripts 

to identify themes emerging from the respondents’ 

answers. 

• Topics and questions can be used to organize the 

analysis. 

 

• Verifying: It involves checking the credibility of the 

information gathered and a method called triangulation is 

commonly used to achieve this purpose.  

 

 



• Reporting: It is important to share results from the in-

depth interviews with internal and external 

stakeholders through a written and/or oral report; 

these reports should describe not only the results, but 

how the results will shape future work 



Difference between In-depth interviews  (IDI) and Key informant interviews (KII) 

In-depth interviews  Key informant interviews  

It aims to uncover information about an 
issue that has already come up. 

Are designed to explore a topic before 
digging for the details 

Participants can be with anyone that with 
any knowledge/information about a topic 
or issue at hand 

It secure a participant with unique 
knowledge of a topic 



Do’s and Don’ts of Interview  

• Do listen more and talk less 

• Follow up on what is not clear and probe more deeply into 

what is revealed 

• Don’t use leading questions; do use open-ended questions 

(‘probes’) 

• Avoid interrupting interviewee; do wait 

• Keep interviewee focused on research topic 



Don’t be judgmental about or react to an interviewee’s 

opinions, beliefs or views. 

Don’t engage in debate with an interviewee. 

Record everything the interviewee says and note impressions 

of interviewee's nonverbal behaviour. 

 

 



End Note: 

• In-depth interviews can be a valuable tool to guide to 

gather rich data about Extension programs,. There 

really is no substitute for face-to-face. 

 

• It provide the structure to ensure that these 

conversations are both well-organized and well-suited 

to your purpose. 

 



Focus Group Discussion  



• A Focus Group Discussion (FGD) is a qualitative 

research method and data collection technique in 

which a selected group of people discusses a given 

topic or issue in-depth, facilitated by a professional, 

external moderator.  

• Focus groups – Is type of group interview designed to 

explore peoples attitudes. It can be used to find out 

what issues  are of most concern for a community or 

group when little or no information is  available. 

 



Importance of FGD 

• Goal of FGD – is to learn and understand what people 

have to say and why from individual points of view. 

• Intent of FDG – is to find out how they feel about the 

topic of the research or issue at hand; how is fits into 

their lives and their emotional involvement with it. 

• Emphasis of FGD – is on getting people to talk at length, 

freely and in detail about the subject that concerns their 

lives. 



• Advantages of FGD: 

• It is low cost and provides speedy results.  

 

• Its flexible format allows the facilitator to explore 

unanticipated issues and encourages interaction 

among participants. 



• A facilitator (Interviewer) guides between 8 to 12 

people in a discussion of their experiences, feelings, and 

preferences about a topic. 

 

Note: 

• The quality of an FGD depends on the experience and 

skills of the facilitator, who needs to be capable of 

thinking, listening and managing time at the same 

time. 



• Limitations of FGD:  

• It is  susceptible to facilitator bias due to flexibility 

format of the interview, thus can undermine the 

validity and reliability of findings. 

 

• Discussions can be sidetracked or dominated by a 

few vocal individuals if not properly moderated. 

 

• It is not appropriate if quantitative data are needed  

 



 

• there may be biased if informants are not carefully 

selected 

• Information collected can be difficult to analyze; 

comments should be interpreted in the context of 

the group setting 



Specific types of FGD groups 

• ‘Natural groups’: consist of multiple participants who belong 

to a pre-existing informal or formal group (e.g. family or kin, co-

workers, elderly group, women’s self-help group, youth group, 

neighbourhood club, etc.) prior to the study. 

 

• ‘Expert groups’: consist of several people who have 

particularly good and broad expert knowledge and experience of 

the research topic. 



Steps in Conducting Focus Group Discussion 

• Select the team:  

• Conducting a focus group interview requires a small 

team, with at least a facilitator to guide the discussion 

and a rapporteur to record it.  

• The team should have substantive knowledge of the 

topic under discussion. 

 



• Select the participants: 

• identify the types of groups and institutions that should 

be represented  (such as members of a beneficiary 

community in case of development project, partners, 

technical experts, government officials). 

• Participants should be homogenous, from similar 

socioeconomic and cultural backgrounds.  

• They should share common traits related to the discussion 

topic 

 



FGDs with Different Participant Groups  



• Decide on timing and location: 

• Discussions last one to two hours and should be conducted in a 

convenient location with some degree of privacy. 

 

 

• Prepare the discussion guide: 

• Discussion guide is an outline, prepared in advance, that covers the 

topics and issues to be discussed. 

• Guide provides the framework for the facilitator to explore, probe, 

and ask questions.  



• Conduct the interview: 

• Establish rapport – Participants should be told that the 

discussion is informal, everyone is expected to 

participate, and divergent views are welcome 

 

• Phrase questions carefully – Open-ended questions are 

more useful because they allow participants to tell their 

story in their own words and add details that can result in 

unanticipated findings 



• Use probing techniques – When participants give 
incomplete or irrelevant answers, the facilitator can probe 
for fuller, clearer responses. 

 

• Repeat the question—repetition gives more time to think 

 

• Repeat the reply—hearing it again sometimes stimulates 
conversation. Ask when, what, where, which,  and how 
questions—they provoke more detailed information. 

 

• Use neutral comments— Anything else?” Why do you feel 
this way?” 



• Control the discussion – In most groups a few individuals 
dominate the discussion. Facilitator should balance out 
participation. 

 

 



• Record the discussion - Discussion should be reported in 
participants’ language 

 

• Analyze results  - 
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